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» Wherever in the world
you want to do business...
..our events deliver contacts, content

and communities with the power to
transform your business
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* FASTEST GROWING SURPASSES ALL REGION

D]

To date, Asia holds 4 of the top 10 biggest pay TV markets globally.
A dynamic mix of highly — developed TV markets and those with
enormous potential, Asia leads the world with 60% of the global
population residing in this region.

Asia 59.94%
Africa 15.96%
Europe 10.11%
Latin America
and the 8.59%

Caribbean
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* SHARPER VIEW ON ATF'S LANDSCAPE
RESEARCH ON TV INDUSTRY IN ASIA PACIFIC

Countries with the largest pay TV revenue growth or loss between 2013 and 2020
(in million U.S. dollars)
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* SHARPER VIEW ON ATF'S LANDSCAPE

OTT in Southeast Asia: High Growth Region for Japanese Content

OTT VoD revenue and User Penetration in South East Asia

User Penetration
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The overall revenue in Video on Demand segment amounts to US$395.1 million in 2016, which is
expected to show an average annual growth rate (CAGR 2016—2020) of 13.60% resulting in
US$645.90 million market volume in 2020.

The average user penetration (consuming streaming video) in the region is noted 8.60% with an
average revenue per user (ARPU) of US$19.60/user in 2016 and is expected to hit 15.20% by 2020.

With the overall internet penetration of 82.5% in Singapore, 68.6% in Malaysia, 43.5% in
Philippines, 55.9% in Thailand, 50.1% in Vietnam and 20.4% in Indonesia, one can definitely say that
internet consumption is only going to increase exponentially in Southeast Asia, providing a
greater scope for video streaming

Source: Internet World Resource [Aug 2016)
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* Sl OTT TV & Video
ok ite 6% ofthe revenues to reach
total revente in 2021 ‘_:_‘h

$18,396 million in 2021

' 4
Japan
User penetration to hit
14.23% in 2021 OTT Advertising
Py to remain main source of revenue
) $8,745 million by 2021

South Korea

ARPU
to reach S66.63

me

~ INDIA South-East Asia
‘Online video advertising to SVOD revenues are
reach US$1 billion by expected to grow to more
2021 than $200 million in

2021
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Country/Genre Top 3 (SEA)

Top 3 Formats!

o Soap Operas (Lakhon)

o Comedy

o Animation (Foreign dubbed Thai)

1Source: Nielsen, Singapore Business Review, Reddit

Top 3 Formats!
* LAOS o  Sports
Strong r'ship with s © News

China > to build o  Film
network in Laos ' Source: Vientiane Times (2014)

US$1.4 billion (2012) - US$1.8 billion (2017)2
Top 3 Formats!

\-‘G’f‘_ o  Soap Operas

INDONESIA

o Infotainment

o Youth TV (Football)

Source: Indonesian Broadcasting Commission (KPI),
2015

2Source: Statista (TV Market Valuas

Greater
probability of

Indian content

CAMBODIA

Top 3 Formats!

Soap Operas (Thai, Korean, Indian,
Singaporean)

Romantic comedies

Sports (Football)

1 Source: Motion Picture Association of Cambodia, Kantar
Media

US$1,432 million (2013) 3
Top 3 Formats! PHILIPPI 1

o  Musical Variety Shows L %
o Soap Operas ' '_"“
o  Situation Comedies '

1Source: National Commission for Culture and the
Arts (NCCA), Philippines

-~

Top 3 Formats!

MALAYSIA o
= = o

Dramas (Foreign)

Movies

1 Source: Sunway Academic Journal 3



Country/Genre Top 3 (SEA)

US$456 million (2018)2
SINGAPORE Top 3 Formats!
m o Dramas (Asian / F(?reign)
o Blockbuster TV Series
o Reality TV / Variety / Comedy
1 Source: StarHub, Singapore Polytechnic - School of Digital

Media and Infocomm Technology
2Source: PWC (TV Market Value)

Top 3 Formats!

o Film / Sports

o Dramas (Local/Co-prod/Korean/Indian)
o News/Reality TV/Lifestyle

1Source: Venture Consulting, B&Company, ATF

= Burmese have an inclination towards Western
content and are avid users of social networks.

» However, Myanmar is a green-field market
and little is known about its market
characteristics and trends.

= Content providers eager to serve the market,
particularly foreign players, bear significant risk
in offering propositions which may not appeal
to the market.
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REVIEW OF ATF 2016




worth of deals made at ATF 2016
Executives Content Buyers
Seller Companies 72 Top Speakers
Countries 21 Official Pavilions

SELLER REPRESENTATION e e BUYER REPRESENTATION

East, Oceania)_n
4% ;

¥ America “

_America Europe

6% ¥ Europe

* Europe ¥ North Asia

7 B ¥ Middle East Southeast Asia North Asia )
A5% 38% ® South Asia
South Asia * North Asia
6% North Asia ——MiddleEast 4 ..o ¥ Southeast Asia

Oceania_”" 38% 3%
2% ¥ South Asia =
® Others (Africa, America, Middle

¥ Southeast Asia ?
East, Oceania)

“_South Asia
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REVIEW OF ATF 2016
TOP BUYER GENRES
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2016 EXHIBITORS
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* MEDIA COVERAGE

Content war in Japan

New documentary £ ..
on Pokemon Go S

Fuji TV Rilis Film Dokumenter
Tentang Pokémon GO

The show, which charts the fes o 4o
ol the pupnlay mokiile game,
WBaie In fapes and Lurope
ot |y ooty



2016 ASIAN BUYERS
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* WHY OUR CLIENTS KEEP COMING BACK TO ATF

Established and proven International market closer to home
Only Asian market with all Hollywood studios and major brands

Meet with SEA and Indian buyers that do not go to other International
markets

Niche platform that allows you more time to build relationships and close
deals

International Channels and media companies are increasingly setting
their Asian HQs in Singapore.

Singapore is an attractive destination especially for SEA buyers




3 DAYS MARKET
4 DAYS CONFERENCE & BUSINESS NETWORKING




REEDPOP GLOBAL BUSINESS
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REEDPOP BACKGROUND

Reed Exhibitions is the world’s leading event organizer operating 500 events in 40 countries throughout the world.

ReedPOP, the pop culture division of Reed Exhibitions, runs the biggest pop culture events in the U.S. and abroad including New
York Comic Con, C2E2, PAX, Star Wars Celebration, Oz Comic-Con, Comic Con Paris and Comic Con India.

New York Comic Con, our flagship event, attracts attendees from around the globe and every state in the U.S. This event is a

major celebration of the latest and greatest in the world of pop culture. Our Fans are at the forefront of what is hip, fresh and
new. They are trend setters, taste makers and opinion leaders. They come because they are passionate about pop culture.

= Current

= Expected
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https://www.youtube.com/watch?v=SZj6m_dbDCA&feature=youtu.be&list=PLhb09tURqNM9YdzGSHVeCfW6lwDF0MGyR

BY THE NUMBERS

1,853,481 9,550

l_f’f N> I\/\O)“r"*%iﬁ%;& Attendees %”'d:UE*i #% Exhibitors
3,128+ 62% 6/7%
Hours of Content Male 18-34 Years Old

= [ | Events
I I n + Media Across
Impressions The Globe

Team
I Of Passionate Geeks With The Resources
Of The Largest Event Company In The World

*ReedPOP Global Numbers 2015



VISIBILITY & REACH

FACEBOOK
TWITTER

INSTAGRAM

NEWSLETTERS

WEB VIEWS

LIVE STREAM VIEWS

*Current as of February 2016




How Do Play? JA=>&(d?

The Latest Comic and Entertainment Content
BATDIASVIETIIA=TAIAINIITIY

Marketplace for Authentic Pop Culture Products

BmERIERNYI DIV Fv—Hmh R

Artists, Actors and Special Guests

Panels and Fan Gatherings
KW/ ITPIE=T1)

International Cosplay Contest
129—=333F7N-JRAITVIVTAB

Enjoy Music, Snap Photos & Make Friends

B3R/ BEIRR./BEED leed



REEDPOP X7« 7

57 BILLION+ MEDIA IMPRESSIONS GENERATED BY REEDPOP EVENTS IN 2015.

Media outlets covering our shows include:
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REEDPOP Ak —1b%

REEDPOP PARTNERS WITH SOME OF THE MOST INFLUENTIAL BRANDS FROM
ACROSS THE GLOBE

Google =5 ANA

CHEVROLET
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REEDPOP 2017 CALEN

DAR

o

= International

JANUARY FEBRUARY MARCH APRIL
¥ pAX south Emerald City Comicon
i PAX East ¥* coe2
MAY JUNE JULY AUGUST
* 1 * UFC Fan Expo * PAX Dev
SEPTEMBER OCTOBER NOVEMBER DECEMBER
¥ pAX West ¥ TwitchCon

% New York Comic Con




THANK YOU

T102-0085

RREFTFRHEXAEE13-12 eisu/~EHEILX 202
Tel: 03-6261-2996

Fax: 03-6261-2997

Email: hiranos@reedexpo.co.jp
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